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THE SINGLE MARKET

The New Approach
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SO ANEC…

has provided the collective European 
voice since 1995:

‘The European Association for the 

Co-ordination of Consumer 

Representation in Standardisation’

(or ‘The European consumer voice in 

standardisation’)
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Artificial Intelligence or AI systems: definition

Artificial intelligence (AI) systems are software (and possibly also 
hardware) systems designed by humans that, given a complex goal, 
act in the physical or digital dimension by perceiving their 
environment through data acquisition, interpreting the collected 
structured or unstructured data, reasoning on the knowledge, or 
processing the information, derived from this data and providing the 
best action(s) to take to achieve the given goal. 

AI systems can either use symbolic rules or learn a numeric model, 
and they can also adapt their behaviour by analysing how the 
environment is affected by their previous actions.
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Examples of AI 
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We already use AI: 

-Amazon recommendation for a book to you or Netflix suggestion for a film or TV 
show. 

-The recommendations are based on algorithms that examine what you have
bought or watched. The algorithms learn from those purchases, using them to 
suggest other things you might enjoy. Artificial intelligence is behind those 
algorithms.

-Artificial intelligence is used to filter your emails, diverting spam away from your 
inbox. Or to make your voice assistant (eg: Alexa) answer your questions and the
self-driving car getting around.

-Increased use of automated decision-making based on algorithms might lead to 
more tailored-made offers to consumers.

Examples of AI 
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Ethics Guidelines for AI  

Lawful AI

Three levels of abstraction

Ethical AI Robust AI

Trustworthy AI as our foundational ambition, with three components

Human-centric approach: AI as a means,  not an end

from principles 
(Chapter I) 

to requirements 
(Chapter II) 

to assessment list 
(Chapter III)
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Ethics Guidelines for AI – Principles 

4 Ethical Principles based on fundamental rights 

Respect for 
human 

autonomy

Prevention of 
harm

Fairness Explicability
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Technical Robustness 
and safety 

Transparency 

Privacy and data 
governance

Human agency and 
oversight

Diversity, non-
discrimination and fairness

Ethics Guidelines for AI – Requirements 

Societal & environmental 
well-being 

Accountability

To be continuously implemented & evaluated 
throughout AI system’s life cycle 
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What could standards do for consumers? 1

- In times of information asymmetry/algorithms/artificial intelligence the assumption 
of informed consumer choice does not work so we need to rethink our consumer 
protection and ethical approach. 

- Standards can complement legislation in embedding values (eg: privacy, security, 
ethics, accountability, avoidance of bias) in product design so as to prevent 
consumers are deceived by design of algorithms.

- To support not only risk assessment but also ethical impact assessment of the ethical 
impacts of R&I activities, outcomes and technologies about AI. 

It involves the following steps: 

• planning, identification of impacts;

• evaluation of impacts; 

• formulation and implementation of remedial actions;

• review and audit.
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What could standards do for consumers? 2

- Upgrade present safety standards to cover automated decision making (eg: is the
self-washing machine safe?) This would concern the standards under the Low Voltage
Directive, Machinery Directive, etc but can they cover the safety of automated
products and services?

- Develop cybersecurity standards to protect the security (and privacy) of automated
products and services? 

- Can standards deal with AI data sets/algorithm, which will determine how products 
behave?
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What could standards do for consumers? 3

- To continue to be tools for demonstrating compliance, for testing and for 
enforcement of legal requirements on AI (eg: market surveillance).

- Do we need vertical/product specific Technical Committees (TCs) or do we need 
horizontal TCs developing horizontal standards? We need structures and expertise 
to make the link between the algorithms and the mechanical aspects of products. 

- Standards able to perform continuous assessment of AI algorithms and not only 
snap-shot assessment before AI systems and products are put on the market
and/or put into service. Intelligent standards!
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What could standards do for consumers? 4

- Will AI change the way we do standards? 

- Will a group of experts discussing, arguing and drafting a standard be replaced by 
a software developing the standards based on the feedback of the self-learning 
machines? From machine-readable standards to machine-drafted standards? 

- How will societal and ethical concerns be taken into account then? Will we be 
coding an algorithm on consumer protection?
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And it is not only about the ‘what is regulated and standardised’ but also the ‘how standards 
are made’.

While the identification of strategic priorities in the standardisation development of digital 
technologies is key to ensure European values and principles are preserved and protected, a 
reflection has to take place about the decision making processes. This is not only about the 
governance but mainly about technical decisions and comments. Also at the international 
level. 

And because the European values and principles include consumer protection, we are 
concerned by such developments. 

Openness, inclusiveness, global markets and international trade should not preclude the 
protection of European values and principles.

The perceived and real asymmetries between consumers and businesses in AI have to be 
addressed by European policy. If not, consumer vulnerabilities and distrust will increase, and 
perhaps the sense of disempowerment not only of consumers, but of citizens too. 

Conclusions
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